WORLD BUSINESS/NGO PARTNERSHIPS

RESOURCES

estniam FOR PACE AND SCALE

Global Temperature Annual Anomalies 1880-2014*
0.8

2014
2005
19982003 2012001!%
0.6
04
0.2 ‘ ‘
] .hm h.\ M\u\
‘I ||H|‘ | ‘| “”mwl‘lu nll‘ ||‘
04

SOURCE: NOAA

Eliot Metzger --- World Resources Institute --- JUNE 2015



consecutive months
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century average
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2014 heat waves In
Europe were 35 times
more likely due to
climate change
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Of the costliest years for climate
catastrophes have occurred since 2000
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GET BIG AND DO IT QUICKLY

Recognize this goal?

Solar Panels Installed: AT
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(India’s solar ambition, announced 2014)
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WRI and CIl launched a partnership
among major companies like Infosys,
Cognizant, and Coca Cola.

Scale up green energy use in India
through innovative approaches that rapidly
increase renewable energy in the market.

Worked with regulators to develop a more
predictable and stable solar policy in
Karnataka.

Facilitated wind procurement of 10MW for
Coca Cola and Sundaram Fasteners.
Negotiating an additional 124 MW of wind
and solar procurement.

Launched an innovative CollabSolar
procurement model in Bangalore
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ARRIVING AT

SHARED AMBITION

Image: The Danish Wind Industry/Flickr



EVEN STILL, AN AMBITION GAP REMAINS
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M Business-as-usual emission levels
I Emission levels consistent with range of pledge cases 1-5
Emission levels consistent with 2 °C temperature target (starting from 2020 Copenhagen pledge levels)*
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DIFFERENT VIEWS ON

POLICY, COLLECTIVE ACTION
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KEY FUNCTIONS OF A GLOBAL AGREEMENT

GLOBAL GOAL TO
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MAINTAINING INTEREST
AFTER LAUNCH
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PARNTERS STILL NEED ONE ANOTHER

CORPORATE RENEWABLE ENERGY BUYERS' PRINCIPLES ¢ :
Companies are reducing their energy cemand and scaling up their renewabls ensrgy

use Yo meet Sustainabilily goals and save money. Nuarty 5056 of Fartune 500
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Renewab|e Energy from the Gnd generatoes and reguiilons 10 get more renewatie eneeny deliverad Svnugh the grid. CiSEG Yahﬂﬂ!
eBay Salesforce
Lampanes dcy Puk srvegy oo Covgarses buy thar raTaren sy
Broagh Wity exanares B3I wagry LER LT G ] r‘--’:.u- e
Sreaiie margy (o4l ronesenal i soortis EMC WGIkdE’ST
Facebook Digital Realty
General Motors Arup

Hewlett-Packard Genentech
Intel Autodesk

Johnson & Johnson  Hilton

Tho rurrstining 7% of reewvabio ecergy o must by -
dethvemed mroagh the grif. Tocay, many companias have no Mars Kaiser Permanente

Wity 10 thoose renawatde snamy options i (he giid, whether
hrough el {ecal ulilty o other generton Novelis Unilever

THE CORPORATE RENEWABLE ENERGY BUYERS’ PRINCIPLES Novo Nordisk Target

tell utilities what industry-leading, multinational companies are looking for when buying rengwable energy from the grid.
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BIG IDEAS, BIG TENTS, BIG OUTCOMES

O WE MEAN
FOREST BUSINESS

GREENHOUSE
SCIENCE
BASED
- TARGETS

GAS PROTOCOL
EMBARQ AQUEDUCT
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Thank you

Eliot Metzger
emetzger@wri.org




